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Advertising Publication

SIPAE CllEATIS ‘EDITION

This project was to prepare me to create illustrations of a “controversial” topic for SPECIAL ' ‘ EDITION

: v

a magazine cover and article spread. This cover and spread had to be produced | - 2 2 1 Y E A R B 0 0 K 2 0 2 1
YEARBOOK 0 WHAT THE POLICE REALLY

color-correcting photos. The project was focused on photomanipulation so meth- W H AT T H E P O Ll C E R EA L LY B E LI EVE

BELIEVE

physically, so no digital programs were used besides inputting content type and

ods used were destruction, hands-on collage, and materials.

What the Police Really Believe was selected as a winner in the Graphic Design

USA National Competition. The magazine also received an Honorable Mention in

lllustration at the School of Performing & Visual Arts Student Show 2023.

WHAT THE POLICE REALLY BELI
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HAT THE POLICE
REALLY BELIEVE

C\N 2/17 8.PM.

What the Police Really Believe expansive is to advertise a Special

Live Broadcast show from CNN Breaking News to entice, educate,

and inform the general audience of the topic of Police Brutality

and forgotten victims.




Branding

The concept of this project is to be tasked with designing a label and four-pack for
a fictional Ginger Ale, Root Beer, or Beer Product. The label and pack must be di-
rectly inspired by a design that predates 1950. | was given the Victorian Era, and |
thought of flourishes, soft pastel colors, and romance, and wanted to branch away

from the typical Victorian aesthetics.

Research led to the process of the Victorian Era being obsessed with death and
corpses after Prince Albert’s death. Historical fact: they use to put human limbs
into medicine, which led to my conclusion of the brand being, “The Antidote” slogan

being, “Cure Your Thirst”. Will you and your friends like a taste of The Antidote?
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A new flavor from The Antidote that will sweeten your tooth with chocolate v o : J \ 3 el O EST. 1861 Loz

* Meohol Imperial Stout

Come and Cure Your Thirst with The Antidote’s Savory Toffee Malt Porter!

[5ST. 1861

and malty goodness! Rich chocolate brown and sweet caramel colors in IMPERIAL STOUT

&
R - e MALT l’()l{’vl‘l",l\’ &7 ||| ESeeue i
the packaging relate to the beverage’s foamy, chocolate caramel taste! g | Ceto M ,,..w-m»z\'v'»f“' —— . 410 le by Vol ‘ um”m
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(Warning: we do not have actual corpses in our beverages.)



@ Culture Shock: Enidaso Cafe
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Branding Advertising Web Design Publication
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THE STORY OF
ROBUSTA COFFEE
offee is coffee made from the

Culture Shock Coffee of selecting a country as a theme for a coffee shop to Care

Handmade and naturally produced wi =
from Ghana & ENIDASO ar coffee, espresso, and as

brand and create a packaging system of 3 coffee bags and a menu. Branding, D i

Packaging, Publication, and Web Design are included with the expansion. GOy commee | SmeRe

NETWT 12 OZ (340 g)

Medium
Coffee Blend

Robusta Roast

Light
Coffee Blend

Robusta Roast

Dark
Coffee Blend

Robusta Roast

Choices were taken into consideration such as the symbolism ad psychology

D
@v\\DASO @\*\\ Aso @\\\\DASO

of color that is both appropriate to Americans and Ghanaians. Robusta Roast

Coffee was chosen because Ghana, the second-highest country in Africa for the

production of cocoa beans, harvests Robusta Cocoa beans. CAfFC

Handmade and naturally produced with love,
from Chana & ENIDASO CAFE

GROUND

ENIDASO CAFE
100% ROBUSTA COFFEE R N

[ovupR TRy
NETWT 12 0Z (340 g)

CAFC

Handmade and naturally produced with love,
from Chans & ENIDASO CAFE

100% ROBUSTA COFFEE USHT AGOVETA COFreS

NETWT 12 OZ (340 g) e

CAFT

Handmacde and naturally produced with love,
from Chana & ENIDASO CAFE

Roast Date: 4/ 20 / 2022 (340g) Whols Bean

GROUND
100% ROBUSTA COFFEE

NETWT 12 OZ (340 g)

Medium
Coffee Blend,

Robusta Roast X : Robusta Roast

NPAs, MMPAS

CAF®

Handmade and naturally produced
from Ghana & ENIDASO CAFE

GROUND
100% ROBUSTA COFFEE

NETWT 12 OZ (340 g)

THE STORY OF
ROBUSTA COFFEE
Robusta Coffee is coffee made from the

primarily in instant coffee, espresso, and as.

afiller in certain blends of ground coffee.

Many people think that Robusta has an
oatmeal-like taste, somewhere between
neutral and harsh. Unroasted Robusta
beans smell sort of raw-peanutty.

CAES

Handmade and naturally pro
from Ghana & ENIDA!

GROUND
100% ROBUSTA COFFEE
NETWT 12 OZ (340 g)

THE STORY OF
ROBUSTA COFFEE
Robusta Coffee is coffee made from the

primarily in instant coffee, espresso, and as

afiller in certain blends of ground coffee.

Many people think that Robusta has an
oatmeal-like taste, somewhere between
neutral and harsh. Unroasted Robusta
beans smell sort of raw-peanutty.

I
|




Enidaso Cafe’s Lookbook and Website

Home About Us Gallery Shop Contact

Home AboutUs Gallery Shop Contact '!

$45

Start Your Morning with Light Coffee Blend Robusta Roast!

@N'DASO

These coffees are roasted in order to preserve the unique
characteristics of the bean. As long as the beans were well grown,
(¢4 processed, and roasted, they can produce a very wide variety of
“CAFE flavors, aromas, aftertastes and beyond.

Handmade sty prodsces wihlene
o Ghans 6 s CATE

Light roasting is beloved in the specialty coffee indlustry for its ability to
[romowntiz0/zom | by o bring more vibrant, unicue flavors out of coffees. They highlight the

GROUND. unique characteristics of a coffee’s origin more than any other roast style.
100% ROBUSTA cOFFEE -
NETWT 1202 (340 g)

Ingredients
100% Ground Robusta Coffee

Details
NET WT 12 0Z (340 &) Whole Beans

= i + Add to Cart

s

I have a coffee addiction, and this does
This is the best coffee | ever had!
Home AboutUs Gallery Shop Contact |

This publication is an investor “Lookbook™ and is a brand expansion
to Culture Shock. The book is meant to educate the potential inves-
tor on not only Enidaso’s brand but the culture of Enidaso is based
on. The website is an expansion in the collateral campaign to provide
more information about Enidaso with its history, food, and drinks,

and shop online for the coffee bags.

The website is an expansion in the collateral campaign to provide
more information about Enidaso with its history and shop online for

the coffee bags

Hibiscus Herbal Tea

8Teabags (8 grams)
NETWT2.20z
Instock

Edit Remove Add toWishiist Save forlater

Dark Coffee Blend
Robusta Roast
100% Ground Robusta Coffee

NET WT 120z (340 grams)
Instock

Edit Remove Add toWishiist Saveforlater

Each
$45.00

Each
$45.00

Quantity

- 1 4+

Quantity

- 2 %

Total
$45.00

Total
$90.00

3ltems

$145

Our Shop

Browse through our specially harvested, produced, and crafted coffee from
our hometown Ghana, Africal Including other beverages from our culture!

FILTER | Coffee

Light Blend
Robusta Roast

$45 -

% % K Kok
500 Reviews

Medium
Coffee Blend

o
s,

Medium Blend
Robusta Roast
$45 -

L
392 Reviews

Dark Blend
Robusta Roast

$45 -

L & & ¢
675 Reviews

I ordered 3 bags because my lover,
and 1 go through it so quickly! Yum!

Cassandra T

+ A % A ¥
KEXRXRKXNK

Enidaso Cafe
386 Golden Street
San Francisco, CA 94016

About Us

R, 3804682630

M =

Explore

This is the only coffee that makes me
continue with my day without wanting
to fall asleep and hibernate. Bless yal.

Our Newsletter

© Copyright Enidaso Cafe. All Rights Reserved

not help me with drinking less of this
liquid goodness. But it’s good for you
guys because | just can’t get enough of
this addicting flavor!



https://youtu.be/Rnu5YLv5MuA
http://malanadesign.com/wp-content/uploads/2023/05/Enidaso-Lookbook.pdf

Tokyo Sushi Bar Website

Branding Advertising Web Design

This website was produced to enhance the company’s atmosphere in digital form.

This website is to showcase the sophisticated and elegant yet simple tonality of
Tokyo Sushi Bar. This project was to prepare me to use critical thinking skills of
what important information needs to be included in the website. Also, taking into
consideration of accessibility, user friendly, and responsiveness to the general

audience. Tanoshi/Enjoy!

Tokyo Sushi Bar Website received 2nd place in Web Design at the School of

Performina & Visual Arts Student Show.

TOKYO
SUSHI

R 'BQH Home About Specials Events Gallery Contact Take Out =cart

UIEW OUR TASTY MENU

*These items contatins raw fish and meat.
Consuming raw or undercooked meat or fish may increase your risk of food borne illness, especially if you have medical conditions.

Attention customers with food allergies. Please be aware that our food may contain or come into
contact with common allergens, such as dairy, eggs, wheat, soybeans, tree nuts, peanuts, fish, shellfish, or wheat.

Please contact us for more details.

Sushi Appetizers (5 Pes) e $9.95

Al* Chef’s choice of assorted sushi.

Sashimi Appetizers (7 pes) e $12.95

A2.* Chef’s choice of assorted sashimi.

S T 1 $9.95 Boef Tatakl womwemmmsmmrms s v $9.95
A3.* Tuna, salmon, crab-meat, avocado in a cucumber | AH.* Thinly sliced rare beef served with homemade Japanese
wrapped in ponzu sauce topped with masago sauce. dressing.

16

Tokyo Sushi Bar Website

TOKYO ooT
_4 W %UQSHI About Menu Specials Events Gallery Contact Take Out = Cart ( TABLE )

TOKYO
About Menu Specials

YOHKOSO CELLCOME)D
TOTOKYO SUSHI BAR

A great place to dine in,and,enjoy sushi.

YOKOSO UAELECOME)
TO TOKYO SUSHI BAR

A great place to dine inand,enjoy: sushi.
OUR MENU! BOOK A TABLE!

OUR MENU! BOOK A TABLE!

About Us

Tokyo Sushi Bar was established in 2020 when our CEO,
Malana Tennessee, wanted to share her love for delicious
Sushi! She only wants the best for her customers who

TOKYO

_4 Wi SUSHI Home About Menu Specials Events Contact Take Out 2 Cart
BRR

also loves sushi. Here are some accomplishments we earned.

() Barack Obama ate at this establishment.
‘*:/‘ Our motto is "Ta ich means "Enjoy!" in Japanese.

amily have an experiment day making sushi and have taste tries to
ch creation is best to be a new special on our menu.

SOME PHOTOS FROM OUR RESTRURANT

These products are served with love and care use anyone who loves Sushi is a
part of our family. We will treat you jus back, relax, and "Tanoshi!" (Enjoy!)

Flying Dragon Roll

Sushi for Two

Snow Beauty Roll
Tokyo Sushi Bar community!

Sashimi Deluxe

Events

VIEW OUR POPULRAR SPECIALS

Gallery

Contact

Take Out

Fried shrimp and asparagus inside topped with spicy crawfish, mango sauce and
eel sauce. Only $10.55 for eight fulfilling rolls.

Warning, this sushi is both delicious and extremely spicy thanks to the spicy crawfish
and homemade mango sauce! In addition, to this special being a fan favorite in the

= Ccart

;S TORYO
T %LEHI Home  About

Menu

Specials

Gallery Contact Take Out 2 Cart

THESE ARE OUR SPECIALIZED EUENTS

a and a great memeber in

Private Parties
Call Us for Price

Interested in booking a private party at Tokyo Sushi Bar? Call us to understand the
critera, rules, regelations, and payment for booking a private party.

Please click on the "Book a Table" button to be directed to set up your reservation and
leave comments for your specific party. After booking, please be aware that refunds can
be issued before 72 hours before the party by cancellation. Refund would not be issued
if party does not appear. Party shall arrive if late to reservation, however, can not stay
past their set time.

a good friend of the



https://youtu.be/qvLxNXL9NAA
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ILuvSushi KiwiB ILuvDogs ni ChelsVince

Tokyo Sushi Bar
\ New Events Coming Soon!

TOKYO SUSHI N S o e, T k AHNN \\\\ N\ P N s
I y 2 AP AN \& \\\‘ \ L h 3 ¥ Lo h
\ . : ‘ \ \\ “;‘ N RN . 22 ‘.' : & Prieen e V ha, 4 , HQRQOHE N|GHT

SUSHI BOAT NIGHT '

TSB only serve Sushi Boats of
your choosing for only $20 each!

BAR
A competition of who has the best vioce!

The Right Place for Sushi

Whoever wins Karaoke, will be prized with

NEW EUENTS NOW AT - : . 1 ! a $150 Tokyo Sushi Bar Gift Card!
TOHYO SUS HI BQH ‘ (- 5 : More Info @ tokyosushibar.com

Tokyo Sushi Bar is now hosting new
events for those who asked for it! FOOD TESTING

Check out these new events!

More Info @ tokyosushibar.com

COUPLES'NIGHT

Dates, Anniversaires, Valentine's Day, etc!
Spend a nice and romantic night at TSB!
All couples are welcome at Tokyo Susih Bar!

TSB is always preparing items that might be

next on the menul You get to taste and choose
which foods, deserts, and beverages are worthy!
. More Info @ tokyosushibar.com

ecose ecsoe . Q v scese scsee

. KiwiB, ChelsVince, AmaniS, ILuvDogs liked this post

More Info @ tokyosushibar.com

ssnce

Tokyo Sushi Bar

New events coming out soon!
Check out what all we are hosting!

An expanded campaign for Tokyo Sushi Bar that consists TOkyo SUShi Bar LogO Animation A

of merchandise and advertising for the general audience

who loves sushil



https://youtu.be/uzwUMAafXlw
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Alice Walker Collected Poems

Publication

This project was to choose one of the listed poets to create a Collected Poems illustrated cover
and spread only using liquid medias (paint, watercolor, honey, food coloring, etc). | chose Alice
Walker because | enjoyed how her stories consisted of the troubling times in the racist South,
and through all unfortunate and hardships, there is hope. That is why the cover has a forgotten
and lost balloon, however, it is floating in a beautiful, calming, and peaceful sky. The mediums

for this project is watercolor and food coloring.

The poem spread is illustrated for Be Nobody’s Darling. Do not be ashamed of being different
from society, take control of your life and be proud, bold, and confident. Be your own person.

That is why the lone silhouetted figure is running through the beautiful landscape, relating to

how the poem use user interjection and actions to imply movement.

R T T ’hma
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The expansion for the poem’s illustrated cover and spread is Claude
McKay, a Jamaican American poet who wrote poems about the trials

and tribulations of white authority during the Harlem Renaissance

The cover illustrates an abstract bloody red sky to relate to the
events of his poems, with a group of fists showing empowerment and
resistance toward the troubling topics discussed. The spread covers

his poem, “If We Must Die” showcasing that if we must die, let us not

die like pigs, but nobly brave and fighting back with no fear but pride.




Black Lightning Tv Show Intro

Branding

Black Lightning’s Back! This project was choosing a Tv Show and creating an intro | - . - -l '

r»

for it with Adobe Premiere Pro. | chose the DC show, Black Lightning, because |
enjoyed how fitting the official theme song was to the scenes. | felt there were

a lot of ways | could use clips, effects, and transitions to tie everything into one.
The type treatment of introducing their names was to showcase the names being
struck by lightning and flickering like how some materials flickered when Black

Lightning used his powers. The type treatment was created in Adobe Animate.

Black Lightning Tv Show Intro has been selected as a Runner Up in Creative Rl S W | A ’ A | paposd ' ' . .- N ' '.; o : "
Quarterly 71 National Competition. ¥ = s ‘ | | | : _ ‘ _ - < A -y
o : . : - ~ : ! b s
Black Lightning Tv Show Intro -- ~ , » | LK) S e ~ 2ol k SR
e "o . ' ‘ " : : B el ;

BRI AIT L ' | ’ - .
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https://youtu.be/4wKMY3LNlAc
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Highway to Heaven Board Game

Branding

This project was to select an existing board game to follow its game style but
create your own board game design that relates to the gameplay. Highway to
Heaven’s gameplay was from Sorry! and the scenario of ruining your friend’s
advancements to winning was what inspired the idea of you and your three other
friends being devils in Hell, and wanting to go on the tough journey to Heaven.

The demographic is for the Alternative, punk, goth, emo, or simply those who aren’t

so uptight about religion and can joke a little when it comes to religious themes.

e A e

Go On a Journey and Screw OV

er Your Friends!




RN

R P

Go On a Journey and Screw Over Your Friends!

. o o

P O HIGHWAY a
b D | °HEAVEN

SO R

Highway to Heaven Board Game being played during Creative

Collective Game Board Night. Along with my target audience

enjoying the game.
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Fay Washington Breast Cancer Website
Web Design

This project was for Web Design | where we can choose any business located in
Hattiesburg or your hometown to build up and design a website for the company.
| chose the nonprofit Edna B & Joyce Fay Washington Breast Cancer Foundation
because | worked with the business before and saw how their website needed a
major update. It reminded me of how my professor lectured about “Designing for
a Greater Good” using Graphic Design to make a change or help those who need
it. This project involves coding with Adobe Dreamweaver HTML5 & CSS and Open

Source Code.

Edna & Joyce Fay

Breast Cancer Foundation Gallery

© Copyright Edna B. & Joyce Fay Washington. All Rights Reserved

Designed by Malana Tennessee

Edna & Joyce Fay

Breast Cancer Foundation Home

Welcome to the Edna B. & Joyce Fay Breast Cancer Foundation!

© Copyright Edna B. & Joyce Fay Washington. All Rights Reserved Designed by Malana Tennessee

Edna & Joyce Fa

Breast Cancer Foundation Contact

Contact

Interested in joining or have questions? Contact Us Today!

Prince Street
Day Care Center

* 5 2
Q Magnolia Bluffs Casino % | et BAndJ Flovers 9 g
Fairbanks, Natchez Brewi 2 QConcord Quarters
OrthopediciCenter; Comp

o
Stant Halle i
anton 5
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View larger map ;
Vidalia o

Y Shots Hair Studxoo DSA\\eﬁ‘
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< QThE A Natchez Natchez Coffee
2 Magnolia; GnHQ P -

VAN Steampunk Coffee Sunnyside Bed
Q St. MaGa glélcao Roasters/Papi y Papi &éreakfast
giglane Keyboard shortcuts _Map data ©2023 _Terms of Use _Report a map error

P.O. Box 18432 Natchez, MS 39122
Call:

Message

Edna B & Joyce Fay Washington Breast Cancer Website

Edna & Joyce Fa;
Breast Cancer Foundation

Breast Health Education

Delivering the message of early detection and

Merit Health Natchez
Thousand Doll

healthy lifestyles is the life-blood of our mission.

§[s5050]

Services

Services

Edna B. and Joyce Fay Washington Breast Cancer Foundation empowers women in Mississippi and Louisiana with vital services and information neccessary to fight breast cancer. These are the services
our organization has been involved or created to help those in need!

Social Support to Families

Sister's In Touch community has been going for 25 P i e S SORMRS

years of breast cancer survivors and members breasts cancer survivors and their familics.
empowering each other through the breast cancer

journey! Monthly meetings are the American Cancer

Society building, 2605 River Road, New Orleans,

LA!

Journey To Save a Life

Journey To Save a Life was organized in December, 2011. This is the Foundation's program that
provides free mammograms to women who live in the Miss-Lou region. The board is extrememly
excited about the services that are made to medically uninsured or medically under insured women.

During the 2019 tea party, the CEO, along with board members, Cayolun S. Spruille, and Cynthia N.
White, presented to Amelia Conner, CFO, Merit Health Natchez, a $5,000.00 check to be used to
purchase mammograms..

This is the way your contributions are being used:

Twenty-eight (28) women received services between October 2019 - November 2020.

Three (3) of those women receive an ultrasound one or both breasts.
Eight (8) women required a diagnostic mammogram.

Of the 28 women served during this period, thirteen (13) women were

African Americans and fifteen (15) were Caucasians.

Support

We sincerely appreciate your contribution. Your financial support allows the Foundation to provide services to medically
undeserved and medically underinsured women and their families in News Orleans, LA and Natchez, MS.

Stine Lumber Company

Natchez Markets

Monogram Shop

Dianne’s Frame Shop

Thank you for helping the Foundation make a difference across state lines.

'WE APPRECIATE YOU!
Live Oak Company Katic's Ladies Apparel Morton's Flowerland
Walker's Crafts Angie's Decorations and Designs Laurel Manor Bed and Breakfast
The Tower's Collection Bluff City Post Pampered Sole
Shrilley's Design Sandra's River Bistro Natchez Grand Hotel

Edna & Joyce Fay
Breast Cancer Foundation

Edna B Washington (left) & Joyce Fay Ivery (right)

Joyce Fay Ivery Dr. Genma Beckley

President and Ceo Holly Springs, MS

About

About Edna B. & Joyce Fay Washington

Founded in 1993, by Joyce Fay Washington Ivery, the Foundation aims to promote healing for those
their p 1 and spiritual needs

diagnosed with breast cancer by
throughout this life journey.

Joyce’s mother, the late Edna B. Washington provided the same spiritual and emotional support for Joyce
during her breast cancer journey. Educational activities and advocacy for good health care practices are a

part of our work, acknowledging a responsibility for providing i ion on breast wellness to the
African American community.
The Foundation seeks to impact the und rved population by providing ly sensitive services

within the social, economic and political context of the 21st century. The Foundation has achieved a 501
(c)(3) designation by the Internal Revenue Service.

More About Us

ﬁ ‘We provide several services for those that you can learn more about in "Services". Thanks to our
supporters and donors, our foundation continues to provide more to those in the community. Our
community continues to grow with new members who are encouraged and determined to start their

spiritual journey with us!

Members of the Board

Lynn Buggage Eloise Dixon

Philadelphia, PA New Orleans, LA


https://youtu.be/-5gwTDEQA_8
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Blossom Care Secret Society

Branding

Secret Society is a project that involves forming a secret organization that is inclusive
of few members and designing for a future event. The organization must contain:
Save the Date, RSVP, Promo Piece, Ticket to Event, and the Invitation. Blossom Care
is a luxurious hotel resort in a tropical paradise for all. That is the frontend of the busi-
ness, the backend is an organization to provide abortions to those who need them

(because abortion is recently illegal).

First, they counsel the person into making their final decision if they want to continue
with the service. If so, they will receive absolute luxury and acceptance of their

decision while going through the procedure.

FLOURISH IN
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Delta Airlines Animated Logo

Branding Advertising

This project was to create an animated logo motion for a specific company by
using Adobe Animate. | chose Delta Airlines because as soon as | researched their
company, logo, and history, | was instantly set on using their logo to create motion.
| focused heavily on the Twelve Principals of Animation that will best help represent

Delta Airlines. Anticipation and Slow-In Slow-Out were used in this motion.

Delta Airlines Logo Animation received 1st place Award in Motion Graphics at the

School of Performing & Visual Arts Student Show 2023.

Delta Airlines Animated Logo



https://youtu.be/qjIT1W2fgew

Jay Fletcher Skateboard
Style Study

Branding

This project is to create a skateboard based on a graphic designer’s style and use
those visual elements in an illustration that best fits my Sarcastic phrase, “Oh...
That’s Cute.” | enjoyed the simplicity, burst of color, geometric, and structured
visuals Jay Fletcher used in his projects. His patterns appear so complex, yet
looking closer, you can tell they are geometric shapes put together. | took
inspiration from one of his projects that involved a pelican, but | decided to use
seagulls because seagulls are a-holes who only think about themselves and steal
people’s food. Oh..That’s Cute is what | will often say when being polite when in

reality, | can care less, respectfully.
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Shea Skincare Senior Capstone

Branding Advertising Web Design
| | G refresh. hydrate. nourish. protect.

The creation of this research is based on how skincare products specially market- “\ : 2 ETPeaT Y _— o your skin.

ed towards African American women often contains toxic chemicals and ingredi-

ents that harms women’s melanin, so this project involves providing natural and

safe products for younger black women from eighteen to thirty-year-olds.

Shea is it’s name from research of skincare companies being more recognizable

of having a short name and a name that is one of the ingredients. The labels and

packaging consist with the use of the leaf patterns, and the specific product’s pat-

tern to give that fun, unique, and individually to each product. The box packaging | | i & DI ¥ - o T e = ; e

/v hopey milk oy

was included for the functionally of packing and shipping from the website to the ‘ : : it ) mama e Test Try Our Natutal Products
5 = } b o ; . ‘_ ‘

[

customer’s door. The boxes have a more simplistic layout on the outside, but then it

is that burst of color and use of specific pattern to amaze the audience.
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Your Skin with

Shea Skincare’s Website and Gallery

X Heals Rashes

Home  About Us Shop Contact

she a° Home AboutUs Shop Contact

\ & Coaoe Vianin B A refresh. hydrate. nourish. protect.
shea your skin.
"20% orr |
0 Product Type s
20% OFF NS
Body Scrub
] [ 2
Natural Products st ( (
Sbes \ Facial Cleanser
Your New -4 , Facial Sunscreen
Skincare Transition®
refresh. hydrate. nourish. prot ’v " * S S
your skin? g mm “‘?% Prices
B Shop NOW Under $25
b % e $25 t0 550
j Argan Oil Body Serum Cocoa Butter Moisturizer Almond Oat Milk Facial Sunscreen

$50 to $100

$100 and above
Heals Wounds
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Location: Open Hours: Our Newsletter
258 Glow Road, Dallas Texas, 69381

Join our newsletter to receive discounts on ,;0;“ ;)ff\ IG . i
products, receive updates on new products | ! 15 g X
Email: shea@gmail.com 11a.m. - 8p.m. Before others, and get 20% off your next order. (] - Vi ¥

f e 5
Deflate Bumps and | Get 20% OFf when it release |
.

Lighten Scars

shea

Sunday - Saturday

Phone: 1-800-597-2459 ~s - \ \
_ Subscribe v v
L 4 f @sheaskincare ' r a a
= shea
Copyright 2023 Shea Skincare Privacy Policy ~ Terms & Conditions  FAQ ) ¢

Shead’s Advertising consists more a Social Awareness Campaign to

inform the audience of toxic chemicals in skincare products, and

Coconut Honey Milk Facial Cleanser Apricot Peachy Face Mask Kiwifruit Body Scrub
Coming Soon Coming Soon

™ $60 Notify Me! Notify Me!

how Shea is one-hundred percent natural and safe. Including a set of

posters that provides the simple and illustrative information of how

1 2 Next >

these products benefit your skin.

Shea Skincare’s E-Commerce Website informs customers more about

Location: Open Hours: Our Newsletter
258 Glow Road, Dallas Texas, 69381

Join our newsletter to receive discounts on
products, receive updates on new products
Email: shea@gmail.com 11a.m. - 8p.m. Before others, and get 20% off your next order.

Phone: 1-800-597-2459
_ Subscribe

Sunday - Saturday

the company and its products and lets the audience shop and order

from the website. The website contains user accessibility to give the W F ounessinene

best experience navigating through the website.

Copyright 2023 Shea Skincare Privacy Policy ~ Terms & Conditions  FAQ



https://youtu.be/LQYL5zLTarU
https://youtu.be/Zb349sSQSMI
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